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Q.1 Write short notes on any five of the following: (5*2 =10)

a) USP ' COl
b) Slogan COl
¢) Target Audience coz,
d) Transit Advertising CoO4
e) Commercial Advertising ' : CO3
f) Outdoor Advertising COs5
g) DAGMAR CO4
——Q.2. 2)-Explain.the relevance of Maslow’s need hierarc.‘iy model‘in advertising. (10) COl
- Or
b) Classify advertisements on the grounds of geographicalarea and purpose. Elaborate with suitable
examples. S COl
N |
Q.3 a) ‘Advertisements are designgg&) target the rieed of the customers. Do you agree with the statement? If
es, support your answer examples. (10) CO2
yes, support y Q@ N
b) There is high need for Eth%al and Regulatory Aspects in advertising. Comment CO2
Q4. a) Define Advertisement, its types, and functions. (10) COl
Or
(0]

b) "Creativity in Advertising is important’. Comment. S
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