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Ql. Briefly attempt anv llve of the following: (5x3=15)

a) Distinguish between marketing and selling'
bi Explain the benefits and dangers of a concentrated targeting

stratery.
c) Distinglrish between concept testing and test marketing stages of

the new product development process. ,

d) What is rneant by proOuct mix width and product line length?
Give examples.

e) Explain the members of a typical supply chain'

0 Oistinguish between a push and a marketing'
g) What ire the advantagLs of direct t any three forms

of direct marketing.

Q2.. What is positioning and why is it an important part of marketing
strateSr?Explainanyfrvebasisthatcanbeusedbymarketersto
position their brands. Give suitable examples' (15)

Q3. a)

b)

Discuss the advantages and drawbacks of a cost-based versus a

demand based t rices. (7'5)

Explain price oduct pricing and loss-leader
priting? Usee o (7'5)

Q4. Explain how product strategies and distribution will
various stages of the product life cycle.

Q5. .,Market intermediaries irnprove the effectiveness and
marketing sYstem". Discuss'

differ during the
(1sl

efficiency of a
( 15)

Q6, a)
b)

what are the objectives of an effective logistics system? (7.5)

Is advertising a waste of consurribr's money? Justify your

viewpoint. (7'5)

Q7. Discuss the advantages and timitations of personal selling as a
promotional tool. In which situations would you recommend its use? (15)

Q8. Write short notes on any two of the fotlowing:
a) PsYchograPhic segmentation
b)Salespromotiontechniquesaimedatconsumers
c) Factors influencing media selection

(7.5x2=15)
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