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7. Explam ‘the steps mvolved in the new. | . MARKETING MANAGEMENT : .
product development and launchijng. | i | MBA-202 | |
| Time : 3 hours  Max. Marks : 80 -
.U'NIT <7 a o ~ Before answering the questions, candidates =~ = .|
e 3 9 : sheuld ensure that they have been supplied '
: ; 3 ' - the correct and complete question paper. Noo . = .
8. Discuss in detsil about the importance and + .| complaint in this regard will be entertained =g
- ' . after the exammation _
steps of green marketing. ;_ _
: : £ N’ote : The questxon paper is divided in two
9. What are distinctive features of personal . m‘ S"C“‘m‘A comprising eight B
; | | short answer type questions (carrying ]
elling and also highlight the role of public : _ ,- ‘ ' _ :
_s g R th ' £ : - - two marks each), is - compulsory.
relations. I (Answer -to each question should not -
' | J' exceed 50 words normally]. Section-B, '
comprising 8 questions (2 questions from
- 4 ~ each Unit). The students are required to
i " - ; ) attempt four questions, selecting m _
[ : quutm from each Unit. Al questmns_
z cnrrye@ml marks.
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SECTION-R SECTION - B
1. Short Answér‘-’l‘jrpé Questions : %, UNIT -1

“(a) What are _the salient features of _

' S o ' 2. Discuss the importance of environmental
.. Marketing ?. { \

- ‘ factors in shaping marketing strategy of a

(b} What is ma’.rketing environment ? - com'ps;ny.
(c} What is promotion mix ?. _ _
: N B < . 3. Define marketing research and explain the
: ; o Define Retailing, A G . steps involved in marketing research process.
(e) Enlist the con:ipohents of marketing |
. .4 | UNIT -1
information system. o
L () Enlist the steps involved in marketing 5 - 4, What are probable strategies that the
i : ' segmentatioq... _ S | o ':' ' company can adopt for growth and maturity

(g} What is the objective of having marketing stage of PLC ;

channels ? : _ _ _
- - . : 5. Discuss the factors affecting the consumer
, {hl; What is:thie importanec;of packagiiL s f_ " buying behaviour with suitable examples.
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