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MBA 2 Yr. 2nd Sem. (N,8.) 2011
| EXamination—Mg&'; 2015
Marketing Management
Paper-MBA-202
| Time:3hours | . AM»ax.Marks:so
Before answering the questions, candidates

should ensure that they have been supplied

the correct and complete question paper. No
complaint in this regard will be entertained
after the examination.:

- Note: Attempt all 8 partzs of the questlon in
section-A. Attempt 4 questions selecting

one question from each unit in section-"

B. All quésﬁon# carry equal marks.
‘ - Sectiﬁn-A
L Explam m brief meaning of the follov“ving:; v
(a) Mé}keting environment |

{b) Marketing information system - ~.
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(¢} Market térgeting
(@ Product differentiation
(Ae) A_Price 6f apx:édubctr |
(f) Retailing . -
\(g) Pﬁblicij ;elati‘ons
(b) Web marketing
Seétio:i.-Bf
X | Unit-l
2. 'Whaf d\.Q you understand by hﬁarketing
'maziagement?' What aré the major

" approaches of the companies to retain their

customers?

3. “Marketing research is undertaken to guide
managers in the analysis of marketing

& - problems.” Critically examine this statement.
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Unit-II

4. What is consumer behaviour? Discuss
various factors that influence the buying

behaviour of consumers.

5. What;are the distinct stages of product life
‘cycle? Describé how pricing strategies.'
change &t different ‘stages of product life
cycle. - ’ Ce

Unit-III

6. Discuss in detail the role of branding in the
niarke;ting‘ of consumer goods. Also describe

' various brairiding dééisions that can be taken
by the marketing firm. . -

2

. 7. ‘What are the major “indirect marketmg

channels? What type of problems managers

face in managing the marketing channels?
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Unit-IvV

8. What do you mean by advertising? Classify
various types of advertising and explain
briefly each one with an appropriate

example. -

9. What is market entry decision? What
strategies are open for- those who intend to

go international?

o
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