
J/our Exam Roll No.)
; < / I

/3
, :l' /

rI'i'- 1!~!L":""xam Rol~ No. V.

I
END TERM EXAMINATION

-- -. . £IF'!'~-~~~-~T.ER_l]JJMJ;L]JECEMBER- 2012 ~

,- -. ,

iPctper Code: BJMC 301 Subject: Advertising Practices;
rime: 3 Hours'- - Maximum Marks :75

[ Note: Att.~!~P!~~~~~~ti~ns._!nte~~lclt-;;i-;;;~~;rt;Z ~--.J

// ~// ,

/ Ql~iteAhort notes on the following:
./ /// ~/Publicity . ~

,...,/' <j~} /ural market~ng :;::;
~ ~s promoTIon
~ ~~--tools /
~orporate advertising //

/ Q2.~fine advertising and explain its objectives. (15)
v/. Or.

. ~e Integrated Marketing Communication and explain its concept.
/ ~_-2/ Q3/ ~lain advertising campaign and its various stages. (15)J \. Or

Elucidate with suitable example, need and importance of budget
planning for advertising.

.../~~ ~~4a synopsis for marketing plan of a mobile co~pany. ....
/ V~~. ~ 0/ r

What are the methods of measuring effectiveness of advertising
programme; explain with suitable examples.

(3x5=15)

(15)

Q5. Explain briefly:
(a) TRP
(b) NRS
(c) PTI
(d) Story board
(e) Pitching

, (3x5=15)

,' " Or

~
/

f
ain briefly:

(a) TAM
(b UNI

t: Idea generation
~.J4edia plan
~ Brand positioning
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