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SEC'I'ION-B

You havc been asked to advise a fishion accssories hanulircturer .s to

hory 10 segmcnt the nnrket on basis ofconsumer social cl.s. Use one of
the Bpologies lor neasurcnrenl ofsocial das and help ]rim segnenl llrc

market. lhe company manufaclurcs both lornal and casudl fashioD -.

accssories .nd has a slylish. uPmkct ranse

\\rhat is consuftr beb.viour? \ hal dre the disciplines that contribtrted to

coisumer behNior as a subje.L olstndy? ist and explain the aPPlication

of consumer behaliour.

Horv as a marketer ofhomc alplinnces, $o!ld lou u* thc knowledge of
posl purclr se evaluatio. by consumer, 10 cn$ue that tour consuners do

noL expErlcnce anl dissonancc ? Desc be thc rcsDonse strateCics vou will

t,'lou

Discuss the cohpone.ts ol an atliLu&. Taking the examplc ofa consumcr

enable pnrchase decision, explain lvhaL au.cti.ns do altitudcs Ila} in
consurn- decision making?

1!hai are the tactoN tlral detetninc the inPorlancc oftellredce group

rrllucnc! nl h'r\r rg .c(..io '. '\ 'rL rvu phd, d. E.trh $hcri.1 \u i'

vicu, tlrere rould a strong rcGtehce g.onl inlluence on
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(a) Producr choicc

(b) Brmd clroice.

7 Wnte shorl trotcs on the lillolvinE

INSTRUCTION TO CANDIDATES :

1- SECTION-A is COMPULSORY consisting qf TEN queslions cadylng 
4.

TWO 6arks each.
2, SEcTlo -B contains Slx questions ca.ryihg TEN marks each and students

has to artempt any FouR queslions.

SF:CTIOI\-A

t. Wrile briclJ :

r. $ hai is aptlication of corNtmer behaliour h B2B maftetingl

b oulline consumer decnioh procc$.

c. What do Fu meN bl consunrer leming'l

d Ca. consuDer p*ccptio. Lo$nrds bra!ds be changed?

c. Vlat is the imporlacc ofculluE in @.snmer decision raLing prccesl

I Dcfinc V.\LS lor ntasurine social chss.

g. Whal is meant by cognillvc dissontN.e?

h List ts! exanplcs ofrecent consumd nrnovadoo.

::!

I lLrncc ofchild oD timill buling dccisions.

Posr liurchase behariour.

l

Explain $c need hr studying cogDitile le.mi.-q thcories.

What are tbe diftlcultics in pEdicling consum b€hatiour?
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