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Instruction to Candidates: '
1) Scction - A is Compulsory.
2) Attempt any Four questions from Section - B.

)

Section - A
01) (10 x 2 = 20)
a) Define consumer behaviour,
b) Positive and negative motivation:
c) Personality.
d) Sensation.
e) What are traits?
f)  How does culture influence consumer behaviour?
g) Social class.
h)  Opinion leader.
1)  Brandloyality.

j)  Perception.
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Section - B
(4 x 10 = 40)

Q2) Explain nature scope and application of consumer behaviour.
03) Explain cognitive learning theories. 0

04) What are reference groups? How does reference groups help in developing
consumer behaviour?

05) Critically explain Maslow theory of motivation. -
06) How does culture influence consumer behaviour. Give suitable examples.

Q7) Explain opinion leadership and consumer innovation with examples.
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