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You as a malkoler, what differonl factore would keep in mind while
decidinettle cloice of advrtising ftdia dd why?

What de the slracgies involved in .oplMitine ?
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a. what is mukotiry&qiinuiMnon ?

-t-lb. what arr'ob&tles bI advertisins?
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5. Define ftice deals Ho!, ir will afftct r,!e decilion ofth€
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c. Di*r*tiare between advefiisemenr aDd publiciry.

d:r\In$t de various componenh of advenising ?
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t List doM variols lesling lechniques of adveJtising erectileness.

s. What is closine ofsales ?

h. w1lal h pe^onal rUing ?

What is B 10 B selli.g ?

What de the disadv@lages ofExchmge and Buyback otres ?
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