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BBA {Sem.-5)
ADVERTISING AND SALES MANAGEMENT
Subject Code : BB~503

Paper ID : [C0226]

Time : 3 Hrs.

INSTRUCTION TO CANDIDATES :
1. SECTION-A is COMPULSORY consisting of TEN questlons carrying
TWO marks each.
2, SECTION-B contains SIX questions carrying TEN marks each and students
has to attempt any FOUR questions.

SECTION-A

1. Wrile brje fly :

a, What is marketing communication ?
&
#

étives of advertising?

g,
b. What arg obie

c¢. Difierentiate between advertisement and publicity.

W
5

d.. What are various components of advertising ?

Types of outdoor advertising. Discuss.

f. List down various testing technigues of adyertising effectiveness.
g. What is closing of sales ?

h. What is personal selling ?

i What is B to B selling ?

J.  What are the disadvantages of Exchange and Buyback offers ?

a

6.

SECTION-B

You as a marketer, what different factors would keep in mind while
deciding (he choice of advertising media and why?

What are the strategies involved in copywriting ?

What do you understand by Media Planning ? Explain the d“%‘crcnt
sources of information under Media Planning. v*?z;%& .
g

N v . o ot - .v’\ V&« :
Define Price deals. How it will aflect the decision of the consumer?

In these days what arc the social implications of advertisir;
5

Discuss various functions of sales force management.,

:_%’%
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