
BBA (Sem. : 3d)

XtrARKETINCMANAGIIMDN'I .

SU&IECLCQDE:BB-302
l'ancr lD : lC02l4l

INote: l'lcase fill suhjcri co.h ..ltd paptr lD on OMRI

'l imc : 03 Hours Maximum Marks : 60

Instruction to Candidates:

l1 Scction - A is Compulsory.
2) Attcmpt any Four questions lrom Sectio*n - R.

Section - A

Ql)
a) Markel.

b) Marketinglinvironmcnt.

c) Mass Markcting.

d r Product I ilc ('yclc.

c1 l)ricing St|aregy.

l) Marketing Mix.

g) Conccpt olMarket Segmentation.

h1 ( onsurncr llul ing l3chaviour.

i) I unctions of Varketing.

jt 7ps ol Sclviccs.

(t0 x 2 = 20)

lloll No. ...-....-........-....

li)tal No. olQuestions : 071
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J'lbtnl No. ofPagcs : {)2
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Section - B
(4 x t0 = 40)

Q2) l)eftnemarketing arid discuss thc modem and traditiorlal concepts ofmarkcting.

pJ) Hxplain ihe iactors affecting consumerbuying behaviour.lJxplaii the consumcr
dccision markino orocess:-- - "br'"---"'

Qy') What is lrrarket-scgmentation? Explain thc basis offrarket scgmentation_with
.. exampJcs.

QS) I'Iow is a ncw product developed? Explaia various packaging and labelling
dccision.

:q6;) li*plairruurious component and lacrors affecting N&rkering Mix.

Q7) Wtitc shofl norcs on: .

(a) Pricing Decisior.rs.

. (b) Packaging.
o
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